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'16'0/4 g%MQ d‘?' L.com Recycled Wood Grain Products

To fit any golf course’ need!

Save money, time and get the best service you have ever experienced.

Forget the Big Box Behemoth’s. Get personal service with our family
owned company that will save you money every time!

We even offer on site mapping and measuring along with installation!

Summer Special - Fluted Posts 8 feet long only reg. $165 Now $135

Decorative Bases reg. $120 NOW $85

Prices valid if contracted by Sept. 30, 2018.
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Cut your blowing fifig in half

PROFESSIONAL TURF CARE EQUIPMENT

‘AgriMetal The most powerful turbines on the market.

See action video at www.agrimetal.com or call 1-888-398-6883
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Turf

August Specials
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2011 Jacobsen LF-570

2005 Toro ProSweep i s ROPS
$ 4,500 11-blade reels; R
1458 hours
$18,500

2012 Jacobsen LF-570 4WD
11-blade reels; rear roller brushes;
ROPS
1342 hours
$19,500

2012 John Deere Precision Cut 7700
10-blade QA7 reels; ROPS; Canopy
2604 hours
$15,500

2012 John Deere Precision Cut 8700
4WD 10-blade QA7 reels; ROPS;

2013 Toro Reel Master 5610
11-blade DPA reels; ROPS;

Canopy Cool Top
1448 hours 2195 hours
$19,900 $24,900

S

2012 John Deere 2500B Gas
11- blade QAS reels; ROPS; lights; grass

catchers 11-blade DPA Reels
1962 hours 1843 hours
$11,500 $19,900

Phone: (352) 588-3092

2015 Toro Greens Master 3150-Q
ROPS; Led light Kit; Grass Catchers;

Toll-Free: (866) 588-3092

2014 Jacobsen Eclipse 322 Hybrid Gas
15-blade Reels; ROPS; Grass Catchers; 7-blade reels; ROPS; lights;
1348 hours grass catchers
$14,500 1565 hours
$12,500

2012 Jacobsen GP400 diesel

2014 Toro Greens Pro 1240 2012 Jacobsen Turfcat 628D 2WD

Lights ROPS; 60-inch rear discharge deck
602 hours 850 hours approx.
$7,400 $ 8,250

globalturfequipment.com



Jerry Pqte Tarf & Irrlgqtl n

ST

4 SOUCE FUALITY ; '*OWNEDEQ

s T ..,

72" Cut Golelzh
1523 hours.

$20,500
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2012 Toro GR3320 Hybrid Greensmower, 2013 Toro RM5510-D, 11 blade DPA, 201 2 Toro GM4300 D, 4wd, 90” Deck M 2011 Toro GR3150, 3wd, 8 Blade DPA,
Serviced, 1900 Hrs. Gold Serviced, 1077 Hrs Serviced

11 Blade, Gold Serviced, 1649 Hrs.

1410008

& 2012 Toro MP1200 175 Gallon Sprayer, Foam and

2013 Toro GM4500-D with Cooltop Canopy, Gold
Hose Reel, Gold Serviced, 2079 Hrs.

Serviced, 2096 Hrs.

2006 Toro Pro Core 648 Aerator, Gold Serviced
with core collector -

¥ 2014 Toro HDX-Diesel Workman with 200 Gallon ¥ {2012 Toro Transport Frame, 7 Blade five 2009 Toro GM3500-D Sidewinder, Gold Serviced, Complete Toro VP Satellites, Plastic Pedestal

Sprayer, Foam Marker, Low Hours, Gold Serviced gang, Like New Condition, Gold Serviced 1097 Hrs. w/modem, Various Station Counts
SV \WIDRORRINGIRRICESION ®[U[3 MONTHLY{SRECTAIS'IIR
: 2012 Toro Flex 2100 . 2009JD3235C2wd 2009 Toro RM5410 2wd 2011 Toro GR3150 3wd,
11 Blade, Good Condition 10 Blade, 2,880 Hrs. 8 blade, 2709 Hrs. 14 blade, 2459 Hrs.
7 AVAILABLE! RUNS GOOD! RUNS GOOD! RUNS GOOD!
$1,800 EACH $4,900 $5,500 $9,999
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www.preowned.jerrypate.com ... 8

1-800-282-4792 ext 3204 © i
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NEWS =

From Around the Industry

For More News, Visit GolfCourseTrades.com

SiteOne Partners with Project
EverGreen to Expand GreenCare
for Troops Program

New volunteers needed to create
rehabilitative green spaces for
military families and veterans

SiteOne® Landscape Supply will
now offer discounts from leading
green industry suppliers to new
volunteers with Project Ever-
Green’s GreenCare for Troops.

GreenCare for Troops provides
complimentary lawn and land-
scape services for the families

of deployed military personnel
and post 9/11 veterans with a
service-connected disability. To
meet growing needs, the initiative
is currently seeking contractor
volunteers.

“We're proud to partner with
Project EverGreen to provide a
much-needed service for military
families and veterans,” said Doug
Black, SiteOne’s Chairman and
CEO. “Giving back to our commu-
nities is a key component of our
company vision and the Green-
Care for Troops program allows us
to better serve both the program
beneficiaries as well as our cus-
tomers who volunteer. We encour-
age anyone interested in support-
ing veterans in their communities
to sign up.”

New volunteers who register at
www.ProjectEverGreen.org and
agree to provide at least one
military family with free lawn

and landscape services will be
rewarded with incentives avail-
able through SiteOne. Volunteers
will receive an email with special

discount coupons redeemable at
SiteOne locations in Connecticut,
Massachusetts and New York

for select turf maintenance and
control product purchases.

Suppliers currently offering dis-
counts include FMC, Lebanon
Turf, Nufarm and PBI-Gordon. Ad-
ditional suppliers will be added as
the program expands.

About SiteOne Landscape Supply:

SiteOne Landscape Supply is the
largest and only national whole-
sale distributor of landscape sup-
plies in the United States and has
a growing presence in Canada.
Its customers are primarily resi-
dential and commercial landscape
professionals who specialize in
the design, installation and main-
tenance of lawns, gardens, golf

courses and other outdoor spaces.

www.SiteOne.com.
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RightLine® is Registered Trademark. CHILL™ is a trademark of Willowood USA.
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VISIT OUR WEBSITE

DON’T SETTLE FOR KNOCKOFFS!
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Mechanical Aspects of Golf

Cutter Equipment Co. The Leader in Equipment and
Parts for the Golf and Turf Industry

by Brian Duffy

This month | am writing first hand from my desk
here at Cutter Equipment Company. Every day

| have the opportunity to interact with great
customers that are local and others from all
over the United States and many from overseas
as well. When a customer asks where is Cutter
located? | reply in Northeast Ohio, you know
Canton, the Home of the Professional Football
Hall of Fame. My standing joke is the Hall of
Fame is so close, that with a good arm | could
hit it with a rock.

My career at Cutter began in 2004 when | was
hired as a apart time Equipment Technician.
Since then | have moved through a few
positions, from Equipment Technician to Service
Manager and | am now inside Parts and
Equipment Sales Manager.

Cutter Equipment Company began in 1998
and is the currently celebrating twenty years

in business. For the last 18 of those years
Cutter has been a leading advertiser in The
Golf Course Trades. This partnership has come
a long way together. Cutter is family owned

Jim Livingston

8 - GolfCourseTrades August 2018
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Greg Moore, Glenn Moore Jr.

and operated by brothers Greg and Glenn
Moore. They are two hands on guys, who love
being around all types of power equipment.
Glenn has a few vintage pieces of Golf Course
Equipment that he is going to restore. You never
know maybe they will on display someday in
The Smithsonian Museum. The brothers have
deep roots in the golf industry. As teenagers
they both worked at Mayfair Country Club in
nearby Uniontown, Ohio.

Greg is a graduate of The University of

Akron and has background in marketing and
computer software. After college Greg started
and managed North Coast Logic. Glenn is a
graduate of The Ohio State University in Turf
Grass Management and is a Certified Golf
Course Superintendent. Glenn has had a very
successful Golf Course Superintendents career.

While Glenn was working as Golf Course
Superintendent he routinely found it difficult to
find good working used turf equipment that did
not need a lot of repair before it could be put
into service on the golf course. A telephone

' Power Sales ||

SALES SERVICE PARTS

Joy Cosgrove, Kelly"Odegard, Danielle Heller, Brittany Moore, Lisa Speaker

./ - ..‘.;.--;__. i - .
Matt Wade, David Dalpra; Jon Calderone

conversation between the Moore brothers
discussing the lack of good used golf course
equipment lead to the beginning of Cutter
Equipment Co. The Initial idea was to market
used parts. So the process of buying and selling
had begun. What began in the small garage in
Toledo, Ohio had quickly out grew its space and
was moved to Canton Ohio.

In the early days of Cutter, Greg and Glenn did
it all from sales to washing equipment, repairing
and loading trucks and everything in between.
There were many late nights working to finish
equipment to be shipped to waiting customers.

As Cutter began to grow their father Glenn Sr.,
their Uncle Lyle and Greg's wife Kelly, and her
father Charlie Frazier helped out. Greg also
brought with him Lisa Speaker. Lisa is the first
employee Greg hired when he started his first
business. Lisa is the rudder that keeps Cutter
moving in the right direction every day.

Cutter Equipment has grown and relocated
several times since its beginning and moved

e -
i ‘ ___:;z g
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Greg Moore, Mike McDermott, Brian Duffy, Jim Livingston, Bret Linderholm, Steve Miller, Glenn Moore Jr., Rick Coble, Wayne Rudder, Tyler Kaglic,
Kelly Odegard, Joe Judy, Danielle Heller, Jon Calderone, Lisa Speaker, David Dalpra, Zach Speaker, Matt Wade and Joy Cosgrove

into its first commercial space of 6,000 square
feet in 2000. Within in a year another move

into a state of the art 16,000 square foot
building at its current location. In 2004 another
14,000 square feet was added for warehouse
space. 2005 Cutter began shipping equipment
internationally and has established itself as one
of the largest supplier in the world of pre-owned
golf course equipment.

In 2006 the growth continued when Cutter
Power Sales was established as a dealer for
Exmark, Ventrac, Stihl, Honda, Scag, Gravely,
Ferris, LS Tractors and Snapper. Also included
are dealerships for the Kawasaki, Briggs &
Stratton, Honda and Robin Subaru engines.
Cutter Power Sales has established itself as a
premiere outdoor power equipment dealership.
In 2017 Cutter Power Sales was voted Best of
the Best in the Lawn and Garden division by the
Canton Repository Newspaper.

Another expansion came along in 2008

when Cutter acquires 80,000 square feet

in warehousing, housing 100’s of pieces of
equipment. 2015 Cutter Parts Online was
established just around the corner from Cutter

Equipment Co. on 4 acres of land is surrounded
by hundreds of neatly stacked parts machines.
Used parts from these machines are processed
daily and put into inventory. 2018 Cutter Parts
Online reestablished its presence online with

a new website. New and used parts are being
added daily for direct purchase from our online
store. Cutter Parts Online growth is driven by
our marketing department headed by Kelly
Odegard. Kelly is responsible for marketing and
advertising for all three companies in all forms
of media.

This growth has provided and sustained
employment for twenty five people. The
technicians and management have 200 plus
years of combined mechanical and golf related
experience.

Cutter's modern shop is operated under the
direction of Glenn Moore. The shop has the
capability to perform every type of repair and
service needed for turf equipment and outdoor
power equipment repair, whether its engine
repair, reel grinding to hydraulic testing and
repair. Also offered are welding repair and paint
work.

Brian Duffy, Greg Moare, Steve Miller, Glenn Moore Jr.

Rick Coble, Wayne Rudder

Cutter Equipment sales department is headed
by Greg Moore. Greg has a strong network

to find and provide the best quality in used
equipment. Our sales department can fill

your needs with one piece of equipment or a
complete fleet. Cutter has the flexibility to meet
any budget from a low end piece to a high end
low hour off just lease piece equipment.

One of Cutter’s niche products is the Cutter
renew equipment. Cutter renew includes greens
mowers, bunker rakes and fairway units. The
equipment is taken through a process from
frame off tear down, to total rebuild with new
paint, repowering and returning the equipment
back to like new specifications.

The Cutter name really covers all your needs
in pre-owned turf equipment sales service and
parts.

Cutter is fast paced and | have been fortunate
to incorporate my many years of Golf Course
experience into each day. In the middle of the
fast pace, The Moore family has always put their
employee’s family first... m

W Brian Duffy’s career spans thirty five plus years in the golf in-
. dustry. With a diverse background of working on golf courses
and turning wrenches on all types of equipment. Plus
teaching Golf Course Equipment Mechanics and progress-
ing into turf equipment sales and service. For any questions,
comment or ideas contact me at mxk92@yahoo.com

GOLFCOURSETRADES.COM - 9



Cultural Practices at Olde Florida

Golf Club

The first of five closed weeks, which occur every
summer at Olde Florida Golf Club is coming to an
end. The closures are vital so the agronomy staff
can perform the necessary and beneficial cultural
practices of aerification, vertical mowing and sand
topdressing. Even with the above average rainfall,
it was an extremely productive week!

All areas of the golf course (greens, tees, fair-
ways and rough) were aerified. Aerification is the
mechanical process of removing a core, creating
air space in the soil, which promotes a healthy
rooting system.

Turfgrass on a golf course endures significant
stress and compaction from golf play and equip-
ment traffic. Aerification brings a resurgence of
growth and helps to keep turfgrass durable during
stressful conditions. Aerification is vital to main-
taining a healthy stand of turfgrass and failure to
perform sufficient aerification often results in poor-
ly drained soil, thin turfgrass stands, and problems
with disease and insects. Below is aerial footage

10 - GolfCourseTrades August 2018

of fairway and rough aerification this week at Olde
Florida.

The core that is removed during the aerification
process contains a significant amount of "thatch”.
Thatch is a loose intermingled layer of dead and
living shoots and stems that develops between
the turfgrass and the soil. It's usually made up of
the harder to decompose parts of the turfgrass
plant. Thatch can be beneficial... and detrimental.
The determining factor is the amount and com-
position of the thatch. For example, a thin layer
of thatch provides insulation against temperature
extremes and fluctuations in soil moisture. Thatch
also provides the much-needed resiliency of

the playing surface. However, excessive thatch
causes numerous problems including a “puffy” or
“spongey” playing surface, poor rooting, scalping
and pest problems. Thatch build-up occurs when
turfgrass produces organic debris faster than it
can be broken down. Aerification and topdressing
are vital in the management/reduction of thatch.

The fairways at Olde Florida Golf Club were also
vertical mowed this week. A vertical mower, also
known as a “verticutter" has a series of revolving
blades that cut into the surface of the turfgrass.
The vertical mowing on the fairways "cuts and
lifts" the lateral growing parts of the bermudagrass
(stolons and rhizomes). It is an important process
that reduce “graininess” and promotes an upright
growth habit.

From the blog of Darren J. Davis, CGCS Olde
Florida Golf Club, to see drone footage of this go
to http://darrenjdavisgcs.blogspot.com/

The
Greenkeeper
App: a Golf
Course
Superintendent
Favorite

The word “app” is taking on new meaning in golf
course maintenance circles. Or, at least, dual
meaning. The Greenkeeper app isn’'t something
you put down with your sprayer or spreader, but
something you download on your phone or com-
puter. Which is exactly what more than 1,150
superintendents across the country have done.
Greenkeeper is the creation of Bill Kreuser, assis-
tant professor and extension turfgrass specialist at
the University of Nebraska-Lincoln.

“It was something that | wanted to develop since
the time when | was a graduate student,” Kreuser
says.

The inspiration came from his work developing
growing degree-day models using Excel spread-

sheets; those were helpful, but required users to
enter their weather data manually.

“| wanted to have something where all the model
data was in there...and that would automatically
link to the weather for the user, and also keep
track of their products,” he says.

The initial vision for the Greenkeeper app was to
help superintendents decide about plant growth
regulators, and that is its most popular feature at
the moment, Kreuser says.

“If they are using PGR models to predict when to
reapply and how much suppression they're getting,
this simplifies everything for them,” he explains.
But the app has a number of other benefits.

The app currently has information for about 300
products and more will be added.

“It can give spray recommendations for how much



to mix, how many tanks you need, how much mix
goes into a full or partial tank, and so on,” Kreuser
says.

It also incorporates mixing instructions and even
recordkeeping capabilities.

“So, if you need that information for your state, you
can access it all really easily,” Kreuser notes.

The app also serves a social media function, so

to speak. Superintendent s can quickly and eas-

ily tag up to three pests they are targeting with a
given application, and whether the treatment is
intended to be preventive or curative. This informa-
tion then automatically creates an anonymous (in
order to protect privacy and personal data, there’s
no record of specific superintendents, golf courses,
etc.) pest report that other Greenkeeper app users
within a 150-mile circle can see, helping give them
a head’s up as to what pests might be coming their
way (or when preemergents are being applied,
etc.) and how other superintendents are treating
the problem.

Additional features are coming. “Right now it's
mainly product tracking, inventory management,
application mixing instructions and pest reporting...
but we have a whole list of different things that we
want to do with the app,” Kreuser says. Already in
the works are a soil test interpreter, fertility calcula-
tions and enhanced (more site-specific) weather
data, which would eventually allow for turf disease
modeling to be included in the app.

Kreuser says he's good with databases, but not
necessarily a “tech guy,” so a computer program-
mer in Lincoln was hired to handle the actual
technical desigh and maintenance of the app, with
Kreuser directing the features and content and
databases that make it all work.

The result is the kind of tool that superintendents
just a decade or two ago could only have dreamed
of. And thanks to support from the University of
Nebraska-Lincoln, it’'s free to use.

Kreuser adds that Nufarm recently stepped forward
with a donation to become the first official sponsor
of Greenkeeper.

“They’re getting nothing out of it, they just see the
benefit of the technology,” he states, adding that
other product manufacturers may come onboard as
they realize how the app can increase the chances
that their products are applied properly and mini-
mize the risks of wrong decisions being made in
the field.

And, he says, the feedback from superintendents
using the app has been very valuable in working
out technical bugs, adding new features and mak-
ing other improvements.

“We're just trying to make it the best product we
possibly can,” Kreuser says.

Download the app on their website.
www.greenkeeperapp.com/marketing/

WANTED

YOUR USED GOLF AND
\ ¥V TURF EQUIPMENT

_ WE PAY CASH!

}\ GIVE US A CALL
| FAIR AND COMPETITIVE PRICING
PREMIUMS PAID FOR ALL GOLF CARTS
AND ROTARY MOWERS

N

+ ONE PIECE OR ENTIRE FLEET. /<
+ MOST MAKES * MOST MODELS: ”
+WE ALSO ACCEPT TRADES

Vi

CHECK OUT OUR INVENTORY AT
- WWW.UGATESTORE.COM

Toro 4000’s

MANY MOWERS
IN STOCK!

Jacobsen 311's

STORE.COM

USED GOLF & TURF EQUIPMENT

CALL US TODAY
(716) 474-1911
UGATESTORE.COM
SALES@UGATESTORE.COM
AKRON, NY
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2013 Toro HDX-D Truckster

CaII for price
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2013 Cushman SprayTec
(400 hrs) $18 OOO
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2013 Jac GMII Front Blade & Rake
Have 2 2100 Hrs $7,500/ea
T LA A e

2013 Toro 5410
1500 Hrs. $17,000

2010 Toro 3150 11 Blade DPA
Heads Low Hours $16,000

2011 John Deere 8500 4WD
1800 Hrs $14,000

2 . A _.‘1“,
2009 Jacobsen AR522
2100 Hours $16,000

GOLF
Equipment

Quality Pre-

Owned Turf GOLF
& Grounds COURSE
Maintenance TESTED
Equipment

WE TAKE

CARE OF

YOUR NEEDS
866-331-6621

If you don’t see it listed, give us a call
..... we probably have it!!!!

2013 Jacobsen GPlex
400 Have 4 Call for Price

Miscellaneous Items/CALL for Price

2013 Toro 5610 W/groomers All Wheel Drive (Have 7)
2013Toro 5510 11 Blade

2013Toro 4200 4WD (Gas)

2011 Jac 322 [eclipse Greensmower 11 Blade Reels
2011 Toro 5040 w/Blade and New Rake Low Hours
Toro Hydroject 3000 $2000

2012 John Deere TE  Great Shape!

2011 John Deere TE Gator Electric (Low Hours)

2012 John Deere TE Gator Electric (Low Hours) Accu-Pro
Numerous EZ-GO Electric Golf Carts

2010Toro 3150 3WD 8 Blade

2013 Toro 4500 2000hours
$33, 000

John Deere 800 Aer-Core
Have 2 CALL FOR PRICE

Toro 3100D Sidewinder

(Have 3) Low Hours Starting at $9,500

731-247-3264 ° futuresgolf@wk.net
1180 Puryear Country Club Rd., Puryear, Tn. 38251

2010 EZ-GO Beverage Cart

Used Core Harvester $2500 Good Shape
John Degre 8700 Verticuts ~ $5000
John Degre 8700 or 7700 Reels $5000

2013 Jacobsen LF1880 1400 Hours
Have 2 $13,000 each

Toro Greens Rollers $2000
2009 Toro 4000 2200 Hrs $22,000
(2) Turfco Blowers $5500/ea

2012 Toro 3500 Good shape!! $20,000
(5) 2011 John Degre 220 Walking Greensmowers witrailers
(4) 2011 John Deere 260 Walking Greensmowers witrailers

2013 Jacobsen LF510 4WD CALL
FOR PRICE

2013 Toro ProCore
Call for Price (Have 2)

Jacobsen Eclipse 322 Gas...Low
Hours Great Shape! Call for pricing

N =dl s g
i_ -ﬂl -y
r - “ {’.’I

2013 Toro MD
Low Hours (Gas) s ' 4

2013 Cushman Turf Truckster Have
2 1200 Hrs $14L000/ea

S = :J.J; = S0
Toro 3500D Great Shapel
$12,000

2015 EZ-GO TXT Electric Cart
Call for Price

2012 John Deere 8800 Med.
Hours Great unit! $18,000

2013 Jacobsen LF570 1800 Hrs
2WD Great Shape $16,000



Providing proven

solutions since 1976!
Call 877-771-6041

Soiflee” N 7Soifloc

POND SEALANT GOLF COURSE€

In studies of actual turf
applications, Soilfloc GC™
has been shown to

Soilfloc® Sealant stops
leaks in ANY earthen
pond, lake, canal, tank,

and more! increase water efficiency
e No need to drain up to 20 percent.
water! ¢ Reduce water use
e Easy to apply ¢ Reduce runoff
¢ Non toxic, won’t ¢ Reduce cost
harm livestock °

Improve turf quality

AQUA BEN

CORPORATION
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GT410 VibeSpike-Seeder

This is why you need the MAREDO GT410 VibeSpike-Seeder:

> Save on your bentgrass budget
> Plant the seed accurately

> 18 greens in 4 — 5 hours

> Play right after interseeding

> Fits all major triplexes

Scan the QR code to see the
new MAREDO GT410 animation
video on YouTube!

b A [Youl™

www.maredocommercial.com

Spread light, heay,
wet or dry,

nothin’ is easier
£ USe or adjust

thana DAKOTA
Turf Tender.
Period.

SAVE 25% or more on your
Topdressing time and labor Cost
Guaranteed...Contact Your
Local Dealer for
A FREE Demo Today.

NE OH / NW PA /N WV
SHEARER GOLF
855-GOLF-909
www.ShearerEquipment.com

SC/NC/TN/GA/ALIMS
GREENVILLE TURF & TRACTOR
800-485-8873
www.greenvilleturf.com

NJ/NYC/NY LONG ISLAND
STORR TRACTOR COMPANY
908-722-9830
www.storrtractor.com

SE.FL /HILTON HEAD / CARIBBEAN
EVERGLADES EQUIPMENT GROUP
888-746-8873
www.evergladesequipmentgroup.com

ILLINOIS, INDIANA, MICHIGAN, WISCONSIN CALIFORNIA

J.W. TURF, INC.
888-959-8873
www.jwturf.com

TORRENCE’S FARM IMPLEMENT
760-398-4141
www.torrences.net

IDAHO*MONTANA*N & S DAKOTA*NEVADA
C & B OPERATIONS, LLC
800-823-9242
www.deerequipment.com

MID ATLANTIC AND NEW ENGLAND
FINCH SERVICES, INC.
800-560-3373
www.finchinc.com

LA /SOUTH MS / SOUTH AL / NORTH FL
BEARD EQUIPMENT COMPANY
MOBILE, AL / OCALA, FL
800-848-8563
www.beardequipment.com

GOLFCOURSETRADES.COM - 13



MANY ITEMS ARE AVAILABLE AND NOT
LISTED PLEASE CALL 1-440-235-2157
AND ASK FOR JIM OR VISIT THE WEBSITE

Club

Country

2012 John Deere 2011 Toro 360 72in 2005 Toro procore 648 2012 Toro HDX 4 wheel 2012 Cushman 2014 Toro 3040 Sandpro 2012 Jacobsen AR 522
2500 BG deck plow aerators drive sprayer 990 hrs Truckster High Flow 106 hrs w/Plow and Rear $19500
$9500 $15500 $13500 each $20500 780 hrs $13850 Rakes $13500

-

2010 Toro 5510 2016 Toro propass 200
AW/D tow behind wireless
$24500 topdresser $12500

2016 Jacobsen LF 570
4 wheel drive
23 hrs $37500

2011 Toro 5510D
1000 hrs
$22500

2013 Toro 3500 D
canopy/fan
$18500

2016 Toro 5510 D
550 hrs MINT
$36500

2015 Jacobsen R311T
w/cab/a/c/ 500 hrs
$37500

wnem M T

2013 Toro 4500 D
$27750

: o ..

Topsoil Screener

400 hrs excellent
$23500

2017 Agrimetal TB280
Blower
$6500

¥ -
2016 Steiner 440 diesel 2012 Jacobsen Eclipse

2011 John Deere 2030 . ]
diesel progator aux hyd  with toughcut deck 60 hrs 322 Diesel with mowers

Planet Air HD50 Aerator
Like New

$8500/trifecta $15500 $12500 $24500 and vertiicuts $13500

2012 Toro 5910 16 ft mower $35750---Brand new tycrop QP300 topdresser $8850--2016 Steiner 440 Diesel wgas 8 wheel with 80in fl ex deck $24000---2011 Toro 3040 sandpro w/new engines
$7995---2013 ClubCar Turf | wicanopy 4 each $4000---2011 Toro HDX workman 1300 hrs $11500---Jacobsen GA 24 Walk Behind Aerators $5000---John Deere Walk Behind Aerators $3000---Ja-
cobsen V 62 Sweeper $8500---Toro Prosweep 5200 $5500---2011 Toro Proforce Turbine Blowers from $4000---Peerless Grinder Set $11500---2012 Toro MDX Utilty Cars $4500----2009 Jacobsen

GKIV Plus Deisel $12500---Dakota MH440 Topdresser $11500---2016 Toro Dingo TX1000 $26500

www.usedturfeqguipment.com

Three Questions to Ask for High-Performing Golf Cars

by Kirt Ruby, Interstate Batteries

ready to take on the course in a super-charged golf
car. To make sure every golf car is functioning at its
best, superintendents must ensure that each golf

car is equipped with the best-fitting battery possible.
Before you make your next golf car battery purchase,
ask yourself these three questions about your vendor:

Are they experts in the battery industry?
Your battery supplier should know optimal working
conditions and maintenance for your golf cars to
ensure they are at peak performance. While batteries
are huilt to last, they often fall victim to the brutality
of the summer scorch or winter freeze. Temperatures
over 80 degrees can shorten battery life, while colder
temperatures can reduce the battery’s available
charge capacity. It is important that a golf car bat-

The game of golf is never characterized by smooth
landscapes. If it were, a singular afternoon playing
18 holes would more closely resemble a game of
putt-putt than a triumphant win at the Masters. It is
because of all the twists and turns, the bumps and
divots, that golf is a beloved game. With rough and
uneven terrain, we know that players and equipment

GPS systems to headlights, air conditioning systems
and heaters, golf cars and their batteries are now
expected do even more. In the future, we can expect
mobile technologies such as Bluetooth, USB chargers
and even self-monitoring performance trackers to be
added. But, with all this new technology comes added
challenges. As golf cars get more feature rich, they

can certainly take a beating. Golf cars are no excep-
tion to that rule, especially when they are running
around courses day in and day out, at the mercy of
the weather and the drivers.

The golf car market has been on a steady 5 percent
annual growth as manufacturers try to meet the
ever-changing challenges of courses, expectations of

players, and an aging population. From stereos and
14 - GolfCourseTrades August 2018

demand more power and performance from the bat-
tery. Thus, a higher capacity battery is needed to fuel
the desired output.

Now more than ever, the need for dependable batter-
ies is at an all-time high. With so much in the way of
consistency, reliability and performance, it is impor-
tant for golf course superintendents to guarantee the
safety and the highest level of performance for players

tery supplier understands how batteries can become
vulnerable during extreme temperatures, in order to
prevent failure.

It's also important that your battery supplier under-
stands how to best charge your golf car fleet for
maximum performance. There are several golf car
charger manufacturers each with different capabilities
and settings, depending upon the battery used. It is



SWEEP-N-EILL=11""

If your work involves turf, Sweep-N-Fill Il can save hours
~ of labor that equates to dollars. Developed by a superin-
tendent, the Sweep-N-Fill [l ground driven unit mimics
push broom action which eliminates sand bridging of
aerified holes; resulting in completely filled holes while
using up to 20 per cent less sand. Lifts lateral shoots
so effectively, the need for verticutting is greatly reduced
and leaves a perfectly groomed appearance with im-
proved stimp meter readings. All of this and more, with-
out bruising! OVER 1800 SOLD WORLDWIDE.

eamturfequipment.com/sweep-n-fill

FIRST OF IT’S KIND « GUARANTEED TO BE THE BEST ¢ IF IT DOESN'T HAVE THE ORANGE BRUSH, IT'S AN IMITATOR!

TURF CONTROL THE CUTTING EDGE

(877)437-8324 (515)571-8599

ww.turfcontrolaz.com www.cuttingedgeeaglegrove.com
ARIZONA ¢ FLORIDA IOWA

REEL TURF EQUIPMENT LLC

(888)730-3121

todd@edward.jones@att.net
OHIO e NORTHERN KENTUCKY

ANDRE & SON, INC.
(888)887-3770

www.andreandson.com
PENNSYLVANIA e NEW YORK

VALUE TURF LLC
(716)697-2351

www.valueturf.com
NEW YORK

EASTERN TURF EQUIPMENT
(800)277-8873

www.etenc.com
NORTH. CAROLINA ¢ SOUTH. CAROLINA

important that the charger and the battery have the
same algorithm to properly and effectively function.
A good supplier should provide recommendations to
you on what to look for when selecting a charger to
fit your batteries. Similarly, charging golf cars should
be a matter of opportunity. Whenever there is a spare
moment to plug in the golf car, charge it up! However,
make sure to never charge the battery past maximum
capacity and always allow for ventilation to prevent
the buildup of flammable hydrogen gas. Your supplier
should have vast knowledge of all batteries, so that
they make informed recommendations on mainte-
nance and routine care that fit all of your golf car
needs.

Do you consider your current vendor a

business partner? A supplier should be more
than a vendor; they should be a partner, someone
who is invested in the success of you and your busi-
ness. If your vendor offers local service, make sure
they also offer you products by a trusted brand. This
gives them the ability to learn your specific needs and
pull from their years of experience to provide solutions
that effectively and efficiently improve your business.
Having that local touch also guarantees you are pro-
vided with the best product and service—fresh batter-
ies delivered, top-notch warranties offered, regionally
focused tips for maintaining performance. Batteries
are perishable, and time on the shelf reduces time

on the green, so makes sure your supplier is good

at product rotation to help you get the most life and
performance out of each battery.

In addition, they should be looking for ways to keep
you from risk. Does your vendor have a recycling
program? Lead-acid batteries need to be disposed of
properly to prevent any harm to people and the envi-
ronment. Any battery supplier should make it a point
to meet or even exceed federal and state transporta-
tion and environmental regulations, in order to protect
your community and your business. Find a supplier
that understands the need to create a cleaner, green-
er world though the proper disposal of spent batteries.

Are your golf cars equipped with the best

batteries? Above all, a supplier needs to be able to
provide you with the highest quality product. With-

out a quality battery, your golf cars could leave your
customers stranded and unhappy, and ultimately, lose
you money. Look for a supplier that puts their batter-
ies through a quality standards assessment to ensure
the highest performance and reliability of the product.
They should look to see that the manufacturer is first-
rate, that the product holds up consistently in extreme
conditions, and that they continue to meet the bat-
tery’s published ratings of performance standards.
And, if for some reason their battery does fail, they
should have it backed by an exceptional warranty.

As golf cars continue to evolve, so must the batter-
ies that power them. It is important to find an experi-
enced, service-oriented, and reliable battery supplier
when maintaining a fleet of golf cars. When reliability
and performance are the two most important criteria
on your list of battery needs, choose a supplier that is

the outrageously dependable choice. m
GOLFCOURSETRADES.COM - 15



Affordable Turf & Specialty Tire is a division of S & S Tire Co.
(AZ). S & Stire Co.was founded in 1976. We operate three retail
stores, an ecommerce website and Affordable Turf & Specialty
Tire, which markets tires to golf courses and landscapers.

From the beginning, golf courses were a target market. The
company was near all of the Del Webb courses in Sun City and
Sun City West, AZ and we focused on that business. In time
the company expanded to all of the Phoenix/Scottsdale area

and we are the largest supplier of tires to golf courses in that
market.

We also market tires to golf courses in Tucson, Palm Springs,
Northern & Southern California, New Mexico, Washington,
Idaho, Montana and Colorado. Nationwide we do business
with more than 400 golf courses.

We offer competitive pricing, liberal freight programs, thirty day
billing and a large inventory. Most orders are shipped in 24
hours.

We offer tires manufactured by Carlisle, Greenball, Achieva,
Deestone, BKT, Galaxy, Titan and Amerityre solid tires. We
en have specials from manufacture ~cause the -

A,,_’,_o_',':i‘ Y-{NC

866-485-0089
AffordabletiresUSA.com

(A B to B site. Requires log in and p/w authorization)

Joe Landis
623-258-8277
Joe.landis@sstireaz.com

Rudy Ramirez
866-485-0089
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We Make *
Ponds Happy

The Next Generation of Aeration

The BioBoost™ dramatically increases
the efficiency of conventional aeration,
which has not been improved for
decades. By breaking up and separating
the bubbles, the area of the rising
water column is increased, as well

as the oxygen transfer rate. BioBoost
brings more deoxygenated water to the
surface, increasing de-stratification and
off gassing. BioBoost is designed to
become a haven for beneficial bacteria,
which consume organic pollutants.

> - ~Prree Standing_
JOptional Lift Table

New Wider Stance to accomodate the
large fairway units

“There was only one lift | wanted in my S
B ' 6 BO OSt Restoring a Healthy shop — the Trion by Turf Pride. In all my «)
years around turf maintenance | guess
Aeration Reinvented = 2 Balance (D Yol [Feme | have seen them all. The Trion always {\

VISR impressed me with safety and convenience.
| like the open floor design and the user /? %//
friendly features. Plus it is made in the USA!! %@/R N

When | want to lift it up, | do it with my Trion Lift” Pauéz‘sL;t:t?;\:

www.bioboost.ca 905 830 5555 turfprideusa.com  800.426.3634 sales@turfprideusa.com

REYNOLDS

golf Oturf

JOHN DEERE < LASTEC - TURFCU . VENTRAC . WIEDENMANN SALSCO
BUFFALO = BERNHARD REDEXIM . TRU TURF . AND MORE!
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EQUIPMENT ANDIRARTS}

~ FORTHE'
. GOLF AND TURF INDL

(Fairway &
Greens Mowers

ﬂ 3 i P

- 2 1
2012 JACOBSEN LF570 2012 TORO RM5410 2012 JOHN DEERE 7700+ 2008 JOHN DEERE 7500 2011 TORO GR3150
\ 1280 hours! CLEAN! 2 Available! NICE! 1200 hours! 2 units! 2077 hours! 4WD! 1800 hours - Clean!
Priced at $19,900 Prices start at $19,900 Priced at $16,900 Priced at $8,900 Priced at $15,900

£
i

g | I BT

B = A

=i AL 5

2014 TORO RM5610D

%

2015 TORO GR3320 TRIFLEX 2014 JACOBSEN ECLIPSE 2013 JACOBSEN GK-IV+ 2013 TORO R3150-Q 2007 JOHN DEERE 2500E

- - |
Cross F')I'rax 3W?$223§80h0urs' 1200 hours! 322 - 2 Avail! Nice! Low Hours! 4 Available! 1792 hours! Very Nice! Gas! QA5 Reels! Clean!
\_ riced at >4, Priced at $21,900 Priced at $14,900 Prices start at $14,900 Priced at $17,900 Priced at $10900
f
Sprayers,

Rollers & Rakes
A
N

2012 TORO WORKMAN HDX TRU-TURF ROLLER SMITHCO BUNKER RAKES

ROLLER - Gas! 1043 hours! with 200 Gallon Sprayer! 52" with Honda Engine! 3 Available! Call Now! BUNKER RAKE - 2 Avail!

1

Priced At $7,900 Priced at $22,900 Priced at $7,900 Prices start at $4,900 Prices start at $11,900
3 ] o 2

L

2000 TORO 300 Gallon TOW TORO SANDPRO 5040 2013 TORO SANDPRO 2020 JOHN DEERE HD200 2007 TORO MP5700D 2004 TORO MP5700D
SPRAYER with Hose Reel! REFRESH - Refurbished! New 2540 hours! Spray Attachment for ProGator!  Diesel - 300 Gallon - 2200 hrs!  Diesel - 300 Gallon - 3250 hrs!
\_ Priced at $4,900 Engine! Call for Details! Priced at $6,900 Priced at $3,750 Priced at $12,900 Priced at $9,900 W,
(| . )
Rotary & Trim |

Mowers

2010 TORO GM3500-D SW 2015 TORO RM3100D SW 2013 JACOBSEN AR522 2009 TORO RM3100D SW 2013 TORO GM4300

Great Unti! 2500 hours! 72" REELS! 530 hours! 2560 hours! Clean Unit! 1070 hours - 84" Cut!! 2700 hours!
Priced At $19,900 Priced at $19,900 Priced at $16,900 Priced at $12,900 Priced at $22,900

Jiiy

1\‘\‘_ L

2014 TORO GM4700-D EXMARK LAZER- Z DIESEL 2008 TORO GM3500-D 2010 TORO GM3500-D 2013 TORO GM3500-D 2006 TORO GM3500-D
1960 hours! NICE! 96" Rear Discharge Cut! ROPS - 2715 hours! 2470 hours! Canopy! 1658 hours! Nice! Clean! 3289 hours!
\_ Priced at $42,900 Call for Details! Priced at $12,900 Priced at $19,900 Priced at $22,900 Priced at $9,900 Y,

(Vehicles &
Other Equipment

o™ 4

2014 CLUB CAR 550 CARRYALL 2013 TORO WORKMAN HDX-D 2013 TORO WORKMAN HDX 2010 CUSHMAN TRUCKSTER ANGLEMASTER 3000
Electric! 1405 hours! 1360 hours! Gas - L/Q Cooled - 2450 hrs! ROPS! 1400 hours! Bed-knife Grinder
Priced At $5,995 Priced at $17,900 Priced at $13,900 Priced at $12,900 Priced at $8,900

| T IV .

2012 TORO WORKMAN HD TORO PP200 TOP-DRESSER EXPRESS DUAL 3000 SPIN 2012 TORO PROSWEEP 5200 JOHN DEERE 1070 TRACTOR KUBOTA 5400 TRACTOR

Air-cooled! Low hours! Spinners! Wired! GRINDER -Lift Table & Hood! Nice Machine!. 4WD & Turf Tires! AWD & Turf Tires!
Priced at $13,900 Priced at $8,900 Priced at $14,900 Priced at $7,900 Priced at $9,900 Priced at $10,900

CUTTERONLINE.COM 800.596.8873 CANTON, OH




NEW & USED PARTS
for the

GOLF & TURF INDUSTRY

PARTS
ONLINE cutterpartsonlin€tcon

Hundreds of Parts Machines! Thousands of Parts!

- SEATS, FRAME & BODY. W o /4 - ENGINES

- ENGINE COMPONENTS “wte % /N . SERVICE PARTS
* TIRES, WHEELS & CASTERS (| , - CUTTING UNITS
. BELTS, SPINDLES & PULLEYS/ - HYDRAULICS

. DRIVETRAIN COMPONENTS = - ELECTRICAL

NEW Peugeot Water Pump with Gasket
Featured Replaces OEM Part #98-9972
Part Toro GM455-D, RM6500-D, RM6700-D

$139

COMING SOON...NEW Replacement Radiators for Toro Groundsmaster 3500-D, 4100-D, 4500-D, & 4700-D!




Golf Course Trades — Classifieds

) Clonsiled Wome [GoliC X

& 3 O 4 @ directory.goticoursetrades.com

NEWLY IMPROVED!

Now available online at Directory.GolfCourseTrades.com
iRbES

Golf Course Trades magazine has long been recognized as the

Leader in helping sell new and used equipment. Now, we've

expanded and enhanced our online Classified Department to help

manufacturers, dealers, superintendents and others participate

in the very active online marketplace! We are proud to bring you

another cost-effective way to make an impact and move products!

Remember, your Classified listing gives you these advantages:

*  “Wow” them with photos that make your phone ring instantly.

e Make changes and updates DAILY.

* Golf Course Trades’ enhanced search engine optimization
(SEO) expands your reach; your equipment becomes more
‘findable.’

* Regardless the size of your company, your equipment will be
evaluated on a level playing field.

* Viewable on any Internet-enabled device including cell phones,
tablets and desktops.

» Latest technology makes user-friendly, fast, flexible and fully
functional usage.

* Global reach includes Canada and Mexico.

e And more!

539,900
2013 TORO GM4T00-D

CALL USTODAY!
931.484.8819

!t ) Cutnglinsed || Wk || Puseasl f% FethiobonalBick: ) ThePutod Tacks () CofComaTrutis - [} Hasdine Avshrer [ Covatunt Contaet () Pusbanest» The mes

Explore and find Listings

FEATURED CLASSIFIEDS

BROWSE BY CATEGORY

CE S

Sprayer (3] Streeper-Vacuum (1]

First Listing .....ceevvveeeeinnnnns $10/month
Prepay and Save................. $100/year

CAN YOU AFFORD TO NOT BE ONLINE?

512,900

2014 JACOBSEN GK-V=

527,500
2011 Toro GM4500D

Miscellanecus, Botary Mower, P

Gainder (1) Misceflanesus (13}
1 \ ‘
Triplex Greemsmawer |7

Topdresser (1) Tractor {2)

m

o
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The Biltmore Golf Course Miami

Returns to Its Roots

by Linda Parker

Over the years, the 18-hole course located in
charming Coral Gables just south of downtown
Miami has undergone tweaks and updates,
including a 2007 redesign. The Biltmore Golf
Course has also changed in the organic ways all
courses evolve with the impact of Mother Nature.

As Bob Coman, PGA, Biltmore’s Director of Golf
Operations, points out, “This is not, however, a
redesign or a reconstruction.” Instead, the proj-
ect, led by golf course architect Brian Silva, is

a carefully planned restoration, thoughtfully and
purposefully orchestrated to return the landscape
closer to the original 1925 Donald Ross concept.

In Golf Course Design, It's Hard to Be
More Authentic than Donald Ross

Born in Dornoch, Scotland, Ross epitomized
the true Scotts spirit of golfing. At the age of
eighteen, he apprenticed at St. Andrews under
Old Tom Morris himself, and, in search of more
opportunities and greater income, he made his

While the rest of us were winding down from
the fireworks and festivities of Independence
Day Chris Kleinsmith and the crew from

Duininck Golf were hard at work, ripping

out the turf on Miami’s historic Biltmore Golf
Course. In a project that officially commenced
on July 5, the Donald Ross designed course is

being returned to its authentic roots.
20 - GolfCourseTrades August 2018

way to the United States. Over his lifetime, Ross
prolifically designed or revised more than 400
courses, including Pinehurst No. 2, Aronimink
Golf Club, Oak Hill's East Course and the
Inverness Club.

Like the Biltmore Golf Course, these four
legendary facilities are perfect examples of
Donald Ross courses that have, over the
years, drifted away from the integrity of their
original design. In each case, the course’s
management has recognized the value of
recapturing Ross’ timeless vision and style and
has undergone (or is in the process of) a resto-
ration to recapture the historic design integrity
of the various courses.
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& ENHANCED
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What's Changing and What’s Not at
the Biltmore

Pre-restoration work on the course started

this past June with a target date of December
15 set for completion and reopening. Of the
course’s total 140-acres, only about fifty acres
are actually changing. The footprint of the
existing eighteen holes and that of the prac-
tice area will remain the same, but the par-71
course that plays 6,772-yards from the back
tees, will soon extend to more than 7,000
yards. This change alone sets the stage for the
Biltmore potentially to host a PGA Tour caliber
event, something that has not happened since
the Coral Gables Open (also known as the
Miami Biltmore Open) was played there in the
1930s and again from 1959 to 1962.

Golf course architect Brian Silva, who led
course renovations at the Biltmore eleven
years ago, is overseeing the current restoration
project. “We will add new Bermuda grass on
the existing tees, fairways and greens, incor-
porate new bunkers, enhance both the short
game practice area as well as the range area,
establish a challenging signature hole, and
extend the overall course length to over 7,100
yards,” said Silva, “making it worthy of champi-
onship level play.”

Bob Coman elaborated on Silva’s statement.
“TifEagle will be used to regrass the putting
surfaces, while 419 Bermuda will be used on
the tees and fairways,” he said. “We selected
419 Bermuda because we know it works for
us. With coral rock only 4 or 5 inches below
the surface, we cannot use rototillers for

removing the existing turf.” Project Supervisor
Chris Kleinsmith acknowledged that lacking
the option to till, his crew will be employing
aggressive aeration and verticutting to help
remove the old turf. “There’s probably a six-
inch buildup of organic matter in some areas;
it's like a speedbump,” said Chris. “While we
are not moving earth or reshaping fairways
and greens, areas of the course will definitely
regain more of the shape that makes a Donald
Ross course distinctive and conducive to run-
ning the ball.”

“The goal of the project,” added Silva, “is to
work the course further in the direction of the
original Ross design and characteristics of play
and create better conditions of play.”

ULTF
PERFORMANC

ith the latest advances and proprietary additives
- proven to reduce friction and =2

- maximize durability, you can count on

Schaeffer's unmatched equipment protection
~ to help offset maintenance costs.

www.schaefferoil.com

(800) 325-9962
Made inthe USA

OWN YOUR
EQUIPMENT LONGER.
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The Impact of Donald Ross on Golf
Instruction, Then and Now

Although Donald Ross designs always repre-
sent a historic Scottish perspective on golf, his
work was also forward-thinking and innovative.
Included among his many contributions to the
game is the 1913 development of Maniac Hill,
one of the world’s first practice facilities for
golfers.

As Ross tinkered with the courses at
Pinehurst, rerouting Pinehurst Course No. 1

to the south, he created an accessible open
area that covered roughly fourteen acres. In
this space, he designed Maniac Hill as a desig-

Continued on page 23
GOLFCOURSETRADES.COM - 21



(@) - golf course
CVYRADES

Wesco Turf, Inc.

Creating Loyal Customers

’:l:l;

| IH | LT

e

““““Iru,._

(- -|—ﬁ--

el um| i

For over 30 years, Wesco Turf has been leading
the golf equipment industry in Florida and
Southern Georgia as an exclusive distributor
representing Toro, Club Car, Bernhard, Salsco,
and MCI Flowtronex products. Outside of their
core territory Wesco Turf also actively remarkets
high quality reconditioned equipment to golf and
sports turf customers.

Founded in 1987, the company’s original tag
line ‘pride in excellence’ best summarizes
Wesco'’s culture. It may sound cliché, but Wesco

e A 'mmmmnlnn- Al Sy
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has over 100 awards from the manufactures
they represent, including having won Toro’s
‘distributor of excellence’ four times. Wesco’s
people want and expect to win.

Associates at Wesco simply believe that if they
take good care of their customers the business
will take care of itself. Superior parts availability
and unmatched customer service are two key
hallmarks for this Toro distributor. The company
takes its time to recruit and hire great people
ensuring that they are placed in the right job and
setup to succeed from the beginning. Wesco
Turf currently has about 140 employees, who
have an average tenure of about 10 years. In
2015 Wesco was one of 39 companies globally
that was awarded the Gallup Great Workplace
award. Wesco keeps a high focus on training
and associate development across all of their
Florida locations using a cross functional team
structure designed to continually educate its
associates and enable them to solve customer
problems and eliminate customer pain.

Over the years Wesco'’s business evolved from
a consumer product-based business reliant on
the power equipment dealer channel to one

that is largely focused on the golf and grounds
equipment markets. The explosive home
development growth in Southwest Florida over
the past 20 years fueled an impressive number
of golf courses which were built during the
1990’s. Wesco was in the right place at the right
time. Florida continues to lead the country in the
number of golf facilities according to recent NGF
data. The majority of these customers elect to
lease rather than purchase their turf equipment.
This fact coupled with Wesco’s high market

share gives the company a strategic advantage
when it comes to sourcing high quality Toro
pre-owned turf equipment. Nearly all of Wesco'’s
used turf products originate from 3 and 4 year
fair market value leases. The company’s pre-
owned team regularly hand selects premium

off lease equipment from original owners. This
high-quality product offering ensures that they
can offer customers the very best performing
second-hand equipment available.

Wesco turf continually stocks over 400+ used
Toro commercial products and can ship products
both nationwide and internationally. Its 30
factory trained and certified technicians make
certain that all re-conditioned turf products
undergo a thorough inspection and service
process to ensure dependability. All used
reconditioned turf products sold by Wesco are
backed by a 90-day unconditional warranty.

For more information visit wescopreowned.com
or contact them at 888-245-4063.

WESCOJURF

PRE-OWNED EQUIPMENT
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The Biltmore Golf Course Miami Returns to Its Roots

nated practice facility.

Until this time, most golf instruction happened
only on the course, conducted in the form of
playing lessons. With the success of Maniac
Hill, Ross began, in 1914, to incorporate prac-
tice facilities as a part of his course designs.

In January of 2018, the Biltmore Golf Course
welcomed the Jim McLean Golf School.
Among the talented instructors who teach at
the Biltmore is Lead Master Instructor Bobby
Cole.

For Cole, the opportunity to teach elite pri-
vate lessons and golf schools at the Biltmore
brings a sense of life coming full circle. As a
Lifetime Member of the PGA Tour and winner
of 22 tournaments worldwide, Cole, a native
of South Africa, made his first U.S. tourna-
ment appearance at the Junior Orange Bowl

International Golf Championship, an event that
has been played at the Biltmore Golf Course
for 54 consecutive years.

Cole observed, “The Biltmore property includes
an upgraded practice area with double-sided
range, large short game areas and indoor

and covered hitting areas. As part of the res-
toration, the Biltmore is elevating the driving
range to improve drainage and reshaping the
short game area which includes three practice
greens.

“Both efforts will enhance practice and instruc-
tion and enrich the overall experience of this
historic course. Whether golfers recognize this
cognitively or simply sense that ‘things are bet-
ter,’ they will benefit from this restoration and
enjoy their time in practice and on the course
even more.”

Donald Ross Would Surely Be Pleased

Brian Silva summarized the playing charac-
teristics of the restored design, “The original
Ross 1925 golf course routing plan showed a
greater number of bunkers than now exist on
the course. This greater number of bunkers
imparts a good deal more ‘movement’ to fair-
ways such that there is more twist and turn as
a fairway works its way from tee to green on
the hole. This movement has great impact on
both aesthetics and the strategic playing inter-
est of the golf course.

“Reacting to this movement, the more accom-
plished players take the risky route to shorten
the distance from tee to green, while the more

CNTOU R SAND INJECTION
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removes, fills and firms in one pass!

i

Graden USA, Inc. * Richmond, VA + 804-249-9950 » www.gradenusa.com

mortal among us ‘tack’ their way from tee to
green, hitting from waypoint to waypoint, as if
they are sailing. This (playability) boils down

to being the ultimate litmus test for a good golf
course. Such a course can maintain the play-
ing interest of the accomplished player while
still being entirely manageable for the less than
accomplished player.”

Silva’s comments sound remarkably in har-
mony with this statement by Ross’ only child,
Lillian Ross Pippitt, who recalled, “My father
once told me he approached every new course
with the idea that the golf player, champion or
duffer, should complete his round challenged
by the layout and enriched by the beauty of
nature.”

As the Biltmore Golf Course “returns to its
roots” by recapturing its authentic design and
playability, one can’t help but believe that Ross
would be very happy with the changes.

Be sure to watch for the November issue of
The Golf Course Trades when we will be inter-
viewing Chris Kleinsmith about progress at the
Biltmore and other Duininck Golf projects. m

Linda Parker has been writing professionally since
the 1980s. With clients in finance, sports, technology,
change enablement, resorts and nonprofit global
initiatives, Linda helps organizations communicate
their stories in meaningful ways to the people they
most want to reach. She has authored, ghostwritten
or contributed to more than a dozen nonfiction books.
Linda is a member of the Authors Guild and the Golf
Writers Association of America. You can connect with
her at Linda@GlindaCreative.com
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First Green Merging with GCSAA

by Jeff Shelley

Initially announced at the Golf Industry Show in
February, Bellevue, Wash.-based First Green
Foundation is moving forward with merging with the
Golf Course Superintendents Association of America
(GCSAA). A memorandum of understanding has
been signed by the two groups, with First Green to
be under the umbrella of the GCSAA’s philanthropic
organization, the Environmental Institute for Golf
(EIFG).
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GCSAA has an expansive network of green-industry
leaders with 99 chapters in North America and
members in 78 countries. Its partnership with First
Green will increase the 15,000-plus students the
program has already hosted on its field trips since its
inception in 1997.

“As one of the world’s leading environmental
education programs utilizing golf courses, First Green
provides an ideal platform for GCSAA members to

further strengthen ties with their communities,” said
Rhett Evans, GCSAA chief executive officer.

According to the agreement, the merger will be
finalized July 31, 2018. The move will enable First
Green to grow quickly around the U.S. and worldwide.
“We are very excited to find a home with GCSAA,
since we share similar missions and goals — to
promote the environmental benefits of golf courses,”
said Dr. Karen Armstead, Ph.D., First Green’s
executive director.

“Further, the EIFG supports research that enables
golf courses to increase environmental stewardship,
and through GCSAA's regional reps and local
chapters, First Green will gain a larger footprint —
nationally and globally.”

First Green was co-founded by Bill Meyer, a longtime
backer of amateur golf in the Northwest, and then-
Overlake Golf & Country Club superintendent Jeff
Gullikson (now at Kalispel Golf & Country Club in
Spokane). Its original tag line was “Links as Labs,’
and over its 21 years has brought students on field
trips to golf courses to conduct STEM learning
experiments.
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With golf course superintendents utilizing their
knowledge in hands-on teaching of science-class
students about turf, soils, water usage, conservation
efforts and habitat management, First Green is the
only program of its kind in the world.

The nonprofit has perennially received strong
regional support from the WSGA, the Northwest
Turfgrass Association as well as Seattle-area clubs.
In the past few years, it has expanded around

the U.S., thanks to in-kind efforts of the GCSAA
and financial support from the USGA. The latter
included a public service announcement aired
during all USGA championships on FOX over a
three-year period, resulting in millions of worldwide
“impressions” of First Green.

With its eight field staff members around the U.S.,
the GCSAA is well-positioned to expand the STEM-
learning program. The USGA will continue to be
involved as well, helping introduce First Green into

communities nationwide. The Western Canada
Turfgrass Association has also been particularly
active. It has had a three-year-old MOU with First
Green to launch and support programs in Western
Canada as well as teaching workshops in the eastern
half of the country. Additionally, First Green has
received interest from Scandinavian countries, the
Far East, Australia and elsewhere.

Armstead, communications director Cathy Relyea,
and Board members Jeff Shelley (full disclosure:
the author has been First Green’s president for
the past seven years), longtime environmental and
horticulture high-school teacher Lynn McKay, and
GCSAA field rep and Portland-based Dave Phipps
went to GCSAA headquarters in Lawrence, Kans.,
in early May 2018 to discuss the transition. (Steve
Kealy, the superintendent at Glendale who's hosted
hundreds of field trips at his club since 1998, was
unable to attend but was there in spirit.)

During their time there, the GCSAA unveiled new
plans on marketing First Green, not only to its
members but the golf world in general. One of the
key elements of those efforts is a new logo that will
represent the organization as it moves into the future.

“The new First Green logo is fantastic!” said Relyea.
“It communicates the essence of First Green, golf
and the environment in a clean, organic way, while
making a nod to the original First Green logo. We
were extremely pleased with the design.”

“The response by all the staff was incredible,” said
Shelley of the two-day session with the GCSAA and
EIFG. “Everyone there is so excited about what First
Green has accomplished and how much more the
program can grow. Personally, it's been wonderful
working with the folks on our small but gifted

Pacific Northwest crew. | will miss the near-daily

Coninued on page 27
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University Trials and Customers Prove
Our Organics Programs Will Suppress
Disease Without Fungicides

It is becoming more generally accepted that the cost-
effective way for golf course superintendents to combat
disease is to create a healthy soil/plant environment
with the ability to suppress pathogens. Nature’s
approach is to build a forest with a diversity of trees
and plants and a soil environment that is loaded with
high-energy organic materials to support an active,
balanced microbial population...and this forest takes
care of itself without external inputs of fertilizer and
fungicides. A golf course is, however, a very different
situation with one species of plant that is constantly
under stress due to short mowing heights, compaction
from foot and vehicle traffic, and chemical sprays.

To enable our customers to create an ecosystem that
operates like a forest, we have developed protocols
utilizing our unique, high-energy HUMATE organics
and BIOSYST microbial inoculants. With these basic
components in place, we support the plant/soil system
using our efficient and effective HUMATE Rejuvenator
and MicroFeed organic nutrients and BIOSYST
Monthly microbial support materials in an easy to
maintain, ongoing program.

To prove this works, we sponsored two years of
university trials to test our complete program without
any fungicides against two diseases on golf greens in
replicated, statistically-significant studies. The results
were dramatic as shown in the table to the right with
the following conclusions:

* QOur organics program suppressed disease well
within the parameters of the researcher.

» The program works best as a preventative before the
potential onset of any disease.

* Turfgrass maintenance should include our organic
protocol to the end of the growing season.

It is important to note that not all organics are the
same; that, for example, the word “humate” is used to
describe a class of organics ranging from our young,
high-CEC humified plant matter HUMATE to the low-
CEC products based upon leonardite that is mined
as the overburden on coal deposits. The bar graphs
below illustrate this difference in three commercially
available “humates.” We pride ourselves in producing
the highest-quality products and protocols to provide
the maximum benefit from our organic turfgrass

maintenance programs.

Our customers are starting to employ our organic
protocols on their golf courses and are proving they
work in practice as well as on closely supervised
university test plots. The picture above was taken
this spring at a golf course that applied our less
comprehensive fairway protocol wall-to-wall in 2017
without any fungicide... and had no serious disease

issue. The superintendent also realized a 50%

with this program in 2018.

THE EFFECT OF OUR ORGANICS PROGRAM TO SUPPRESS DISEASE WITHOUT FUNGICIDES
Disease Registered on the Turfgrass Greens Plots

Year 1 - Anthracnose (% Infestation):  6/27
Humate International Organic Program 0.8
Standard University Control Plots 17.0

Year 2 - Anthracnose (% Infestation):  6/19
Humate International Organic Program 0.3
Standard University Control Plots 19.3

Year 2 - Dollar Spot (No. of Lesions): 6/2
Humate International Organic Program 1.0
Standard University Control Plots 2.3

* Last Treatment

GRANULAR LEONARDITE MATERIALS

CATION EXCHANGE CAPACITIES OF HUMATE AND TWO

CEC (meq/100g)

Humate International Leonardite #1

| B Total CEC mCEC at pH 6-7 (average)

Leonardite #2
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719 7/19 7129 8/8* 8/18 8/28
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35.8 36.3 51.0 79.5 86.3 94.0

6/22 712 7112 7122 8/1 8/i11* 821
58 8.8 108 2.0 138 128 280
280 340 210 7.0 330 358 488

Working with the Environment
since 1988

For more information on what our HUMATE products can do for
you, call (800) 393-4769. You can also access our web address:

www.humateintl.com

reduction in his fertilizer requirement. He is continuing

8/31
115.0
155.8
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conversations and strategy sessions with them. But
turning over First Green'’s reins to such a respected
and global organization as the GCSAA is one of the
highlights of my 31 years in golf.”

Everyone associated with First Green is thrilled with
the merger.
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superintendents who will invite teachers to their
courses for field trips. And more students will be able
to learn STEM activities in an outdoor setting - the
ultimate goal of First Green.”

“The First Green management team has worked
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Rims and Wheels: Specially fabricated
heavy-gauge rims and wheels are available
for custom conversions and original

equipment replacement.

“If golf courses are considered the ‘lungs of the city,
then First Green can be seen as the heartbeat of
future golfers,” she added. “First Green is deeply
grateful to all who have helped to resource and grow
the organization. We are delighted to anticipate how
GCSAA will continue to expand its programs and
impact.’

The positive feelings about the merger extend to the
GCSAA's leader and throughout the ranks of the
association and its partners.

“Since the announcement of GCSAA'’s partnership
with First Green, the response from our members
and the industry has been overwhelmingly
enthusiastic,” noted Evans. “We are looking forward
to using our resources and network to expand First
Green's reach. First Green not only offers students
an innovative STEM learning experience, but it also
offers GCSAA members the opportunity to introduce
students to the golf industry.

hard to develop the program so it could be launched

“As a longtime advocate and fan of the First Green
Foundation, | have always felt that it needed to be

on a nationwide scale,” said Kealy. “GCSAA
has the resources to introduce the program to

“As part of its mission, GCSAA is committed to
enhancing the growth of the game of golf,” Evans
added. “First Green will help us accomplish that by

within GCSAA in order to reach a bigger audience,’
said Phipps. “Since becoming a First Green board
member in 2012, along with joining the GCSAA as
the Northwest Region Field Staff representative,

the connection with GCSAA became even more
evident. Today, | couldn’t be more pleased with the
direction GCSAA is headed with the program and am
confident First Green will have an impact greater than
we ever imagined.”

Added McKay: “I believe First Green is now
going to skyrocket! The GCSAA will have more

superintendents in all 50 states and actively support
their participation. Our message that golf is good for
the environment and the surrounding community will
be spread to a new generation of kids, parents and
teachers.”

“First Green has been created by a deeply committed
and talented team that shared a vision of how First
Green grows the game of golf and showcases the
importance of environmental care of green spaces in
cities,” said Armstead.

giving superintendents another platform to share
golf's many positive benefits with young people.” m

Jeff Shelley has written and published nine books
as well as numerous articles for print and online
media over the past 30 years. The Seattle resident
: is the co-founder of the Northwest Golf Media

"SE Association and board president of First Green,

an international, nonprofit program that provides

® environmental and STEM education outreach using
golf courses as environmental learning labs.
|eff@fairgreenspublishing.com
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Minnesota GCSA Making College Scholarships Available

by Jack MacKenzie, CGCS

Straight teeth and a college education, two
promises | kept with my children through a
diligent savings plan and forgoing some of life’s
extravagances as a single father. It was a very
successful arrangement for the orthodontist,
Winona State and UW Eau Claire. Two sets of
perfect choppers and two degrees, the latter

of which ended up as peripheral liberal arts
degrees because neither child pursued their
“specialties” as their vocation.

This isn’t a condemnation

on their choice, rather a failure in the school’s
ability to encourage meaningful education

and provide exceptional internships. Case in
point, my daughter, romanced and inspired

by juvenile justice, wasn’t allowed to take her
on-the-job training until the last semester of her
senior year. She HATED the field, primarily the
bureaucracy of the lower court system. Wasted
years?

Not really as she made good friends and
matured along the way.

Perhaps the fault lay in my proper fiscal
planning, as it relieved the youngsters of a
heavy financial burden during those formative
years and upon graduation. Although

extremely grateful for the support, neither
sought scholarships during their first foray into
post-high school education. Eventually my son
and daughter obtained degrees into fields that
motivated them, this time however, it was on
their own dime.

Funny what the realities of life will do, as

my son, who, after dabbling in accounting,
computer science and economics during his
first four years of school, eventually pursued
additional education in turf studies at Rutgers,
because he realized growing grass really
was his passion. Suddenly, his coin purse
close to empty, he realized the importance of
scholarships.

When | attended the University

of Minnesota in the late 1970’s and early 80’s,
the price structure was such that an individual
could work extremely hard all summer long
and generate enough money to pay for a year
at school. | was fortunate, as my parents also
gave me “straight teeth and a college degree”,
and almost all of my summer earnings went
into investments. However, my former wife
graduated with a $10,000 debt to the UMN
financial program. Not bad when | consider my
average income at the time was about $2,500

WWW.mgcsa.org

each summer while working at the White Bear
Yacht Club, 40 hours each week, plus an
amazing amount of over-time.

Today the cost of a four-year college degree is
frightful and many families take out second or
third mortgages to accommodate continuing
education. Or kids burden themselves with
debt to the point that home ownership is far out
of reach upon graduation, and for many years
there after. This is a scary reality of life for
those who choose the coveted “lambskin”,

so why then do so few apply for the Legacy
scholarships available through the Minnesota
Golf Course Superintendents Association?

The average number of applications for the
MGCSA and Joe Garske Par Aide Scholarships
received by Scholarship America over the last
six years is eight, several of which are not filled
out properly, a requirement. Some years | am
notified during the last couple of weeks of the
opportunity, there are not enough applications
to fill the available scholarships.

Times have changed dramatically.
College costs so darn much, and summer
wages are so limited, ignoring scholarship
opportunities just doesn’t make any sense.
Our industry provides many scholarship
opportunities. Take advantage of them and
help your kids out.

Now that | am blessed with grandchildren,
saving for their future educational needs is
becoming a consideration. Straight teeth will
fall upon the parent’s shoulders, but my wife
and | are strongly leaning toward starting 529
college savings plans for the little tikes. It
makes sense for us today, to help support them
tomorrow. Hopefully | will also be able to take
advantage of the MGCSA and Par Aide Legacy
Scholarships too. m

The Golf Course Trades wishes
to thank Jack MacKenzie,
CGCS Superintendent for
sharing this exceptional article
which was first published in the
MAGCS magazine On Course
in April of 2018.
Www.mgcsa.org/
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Reprinted with permission from
www.monarchjointventure.org

The Monarch Joint Venture is a
partnership of federal and state
agencies, non-governmental orga-
nizations, and academic programs
that are working together to pro-
tect the monarch migration across
the lower 48 United States.

MISSION

Recognizing that North Ameri-
can monarch (Danaus plexippus)
conservation is a responsibility
of Mexico, Canada and the U.S.,
as identified in the North Ameri-
can Monarch Conservation Plan,
this Joint Venture will coordinate
efforts throughout the U.S. to
conserve and protect monarch
populations and their migratory
phenomena by developing and
implementing science-based habi-
tat conservation and restoration
measures in collaboration with
multiple stakeholders.

Our mission will be achieved by
coordinating and facilitating part-
nerships and communications in
the U.S. and North America to
deliver a combination of habitat
conservation, education, and re-
search and monitoring.

VISION

The vision of this Joint Venture is
abundant monarch populations

to sustain the monarch migratory
phenomena into perpetuity, and
more broadly to promote mon-
archs as a flagship species whose
conservation will sustain habitats
for pollinators and other plants
and animals.

Monarch Joint Venture
Universty of Minnesota
monarchs@monarchjointven-
ture.org
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MONARCH JOINT VENTURE

Partnering across the U.S. to conserve the monarch migration
www.monarchjointventure.org

Monarch and Milkweed Misconceptions

When it comes to monarch conservation, one thing is certain — without milkweed (plant species in the genus Ascle-
pias) there would be no monarchs. Milkweed is not always recognized for its important connection to monarchs, in fact,
historically it has come with some very negative connotations. In this document, the Monarch Task Force of the North
American Pollinator Protection Campaign aims to de-mystify some common monarch and milkweed misconceptions.

Misconception: Milkweed is
only useful to monarchs

Despite their natural toxicity, milkweeds
are utilized by a variety of insect species.
Butterflies, moths, bees, and wasps and
more visit milkweeds for pollen and/

or nectar. Regional studies examining
milkweed pollination found over two dozen
insect species using milkweeds; and
results indicate that honey bees, bumble
bees, other large bees, large wasps,

and larger butterflies were the most
important milkweed pollinators (Borders,
Shepherd 2011). Likewise, there are
species that consume milkweed leaves or
seeds, like milkweed beetles (Tetraopes
tetrophthalmus), large milkweed bugs
(Oncopeltus fasciatus), and tussock moths
(family Lymantriidae). Predators, such

as crab spiders (family Thomisidae) and
mantises (order Mantodea), prey on the
many insect species that frequent and
depend upon milkweed. These multi-
species relationships are all part of the
milkweed ecosystem. The Milkweed,
Monarchs and More field guide has more
information on inhabitants of the milkweed
patch (Rea, Oberhauser, Quinn 2003).
For these reasons, milkweeds are an
important component in any pollinator mix
for restoration projects.

Misconception: Milkweed is an
invasive weed

There are many species of milkweed
native to North America and while “weed”
is part of their name, these milkweeds are
native, beneficial wildflowers. In the U.S.,
neither the federal government nor any
states list milkweeds as noxious weeds. In
fact at least five species are listed as state
or federal endangered species (Borders,
LeeMéader 2014). According to the North
American Invasive Species Network, an
invasive species is “a non-native species...
whose introduction causes or is likely to
cause economic harm, environmental
harm, or harm to human health.” The
invasiveness of any plant depends on the
characteristics of the species and where

it is planted. Some species of milkweed,
like common milkweed (Asclepias syriaca),
have a tendency to be more aggressive

in garden settings or disturbed areas, and
thus have a reputation of being “weedy”.

If you are concerned about milkweed
spreading too much, choose species that
are native to your area, and avoid species
that are particularly good at vegetative,
clonal reproduction or are prolific seed
producers. Local garden centers, Master
Gardeners or Master Naturalists, and
other conservation authorities can help
you choose the most appropriate native
milkweed species to plant in your setting.

Misconception: Monarch
caterpillars will eat more than
milkweed

Milkweed (genus Asclepias) is the main
host plant for monarch caterpillars, but
there are a few few non-Asclepias species
that monarchs also use. Female monarch
butterflies know that their offspring can
only eat milkweed, and thus are drawn to
milkweed species to lay their eggs. Egg-
laying in the wild has been documented
on plants like non-native, invasive
swallow-worts, but monarch caterpillars
cannot survive on these plants and
ultimately starve to death. Captive reared
monarchs show some ability to adapt to
non-milkweed food resources in more
mature caterpillars (cucurbit fruits such as
pumpkin, squash or cucumber) (Maeckle
2014), however, these plants/fruits are
not viable substitutes for milkweed. In
addition, other species of butterfly whose
caterpillars look similar to monarchs but
feed on plants other than milkweed can
cause confusion upon casual observation.




Misconception: You should not grow milkweed
plants because they are dangerous to livestock,
pets, or children

Although milkweed contains toxins, it rarely poses any
significant threat to people or animals. The name milkweed
derives from the milky sap contained in the stems and leaves
of the plant. The sap contains toxins called cardiac glycosides
or cardenolides, which are known to be toxic to animals if
consumed in large quantities. The amount of toxin in the

plant varies by milkweed species. A small taste of milkweed

is typically not fatal to animals, but can be dangerous if large
guantities are consumed. Medicinal uses of milkweed have
been documented, but outside of such traditional practices any
part of the milkweed plant should not be consumed by humans.
Milkweed has a foul taste, and it is not likely that children would
consume the plant. Take steps to prevent accidental ingestion,
such as instructing children that the plant is poisonous and

to avoid any contact with their eyes after touching the plant.
Remember to always wash your hands thoroughly after handling
milkweed. Milkweeds are generally not sought after by grazing
livestock or other animals when sufficient forage is available.
According to the USDA, poisoning typically occurs when
animals are concentrated in areas of poor forage and abundant
milkweed stands. Prepared feeds and hay should not contain
high concentrations of milkweed. Pets may encounter milkweed
growing in naturalized areas or in pollinator gardens, but
consumption is rarely reported. While rare, if human or animal
milkweed poisoning is suspected, seek medical attention.

Misconception: Tropical milkweed is bad for
monarchs and must be removed completely

While non-native tropical milkweed (Asclepias curassavica)

is not inherently bad for monarchs if managed appropriately,

it is recommended that, when possible, native milkweeds be
used in plantings. Tropical milkweed may persist beyond the
season of most native milkweeds, and in some places (that do
not experience hard frost), year-round. The availability of out-
of-season milkweed allows monarchs to remain in those areas
and be reproductive during times they otherwise would not be.
Milkweed that does not die back can result in the buildup of the
protozoan parasite Ophryocystis elektroscirrha (O.E.) on those
milkweed plants and the subsequent infection of caterpillars that
consume the spores of the parasite along with the milkweed
leaves they are eating. O.E. is a debilitating parasite that is not
necessarily fatal to monarchs, but affects their overall fithess
and migratory success. All milkweeds have the potential to
host O.E. parasite spores, but the year-round nature of tropical
milkweed growing along the southern Gulf Coast and along

the Pacific Coast are of concern because researchers are
documenting higher parasite infection rates in those areas
(Satterfield, Maerz, Altizer 2015). As geographically important
locations for the monarch migration, it is important to continually
assess and control non-native milkweeds due to the interactions
they have with migratory monarch generations and the potential
to increase infection rates among the North American population
at large. Measures to control tropical milkweed by cutting it back
in the fall and winter, to mimic what native milkweeds are doing,
can prevent winter breeding in monarchs and reduce O.E.
transmission. See Potential risks of growing exotic (non-native)
milkweeds for monarchs (listed in references section) for further
information on this topic.

Photo credits: Candy Sarikonda, Wendy Caldwell,
and USDA This document created by the 2015-16
Monarch Task Force of the North American Pollina-
tor Protection Campaign.
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* MADE INTHE USA

Powerd# Planter®
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www.powerplanter.com
» WHY DIG WHEN YOU CAN

Remove cattails from your
| ponds while standing on
the shore with “The Yard
Blade” garden tool, by CMI.

If ri:) i mzlj: ejrsisie Wit

« Topdressing Sand
. *» Greens™Mix:
s==Ultra:Duarf Topdressing Sand

Soil Health « Plant Tissue « Irrigation Water

Over 50 years of turf testing experience!

Ask about our new

Soil Health Add Test

AgSource.

402.476.0300 = lincoln@agsource.com LABORATORIES

©2018 All rights reserved. AgSource Cooperative Services  A-17571-18
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TOP DRESSERS
STARTING AT

@ EcoLawn

Turf Pros' #1 Top Dresser

Grow your
business not
your crew!

Compost
Spreader

1-866-ECO-LAWN (326-5296)
“ www.ecolawnapplicator.com

The Classm dethatcher
vertlcutter

TurfPride ’

Only the original “CORE
COLLECTOR” from Turf
Pride offers:

saves even more time, hassle and
protects greens from damage

* Savings on labor costs

« Attaches to walk behind and tractor
drawn aerifiers

» Top dressing ahead of aerification

* Available models to fit all major
brands of aerifiers

NEW JERSEY MO/IA/KSINE/IL
DOUBLE D TURF LLC COMMERCIAL
Monroe Twe., NJ TURF & TRACTOR
732-241-7378 CHILLICOTHE, MO
www.doubledturf.com 800-748-7497

www.commercialturfandtractor.com

(800)426-3634 « sales@turfprideusa.com « www.turfprideusa.com

r

S S |

W/ ( HARPER /NDUSTH/ES INC::
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Please Patronize these Friends
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Abell Turf & Tractor

www.abellturfandtractor.com........ 36
AgriMetal, Inc.
www.agrimetal.com ..........cccccceeaen. 2

AgSource Laboratories
www.agsourcelaboratories.com ... 34

Aqua Ben Corporation

WWWw.aquaben.com.........c.ccuevnenn. 13
BioBoost
www.bioboost.ca ........ccceeveieneanen. 17

Buffalo Turbine, LLC
www.buffaloturbine.com................. 5

Country Club Landscaping
www.usedturfequipment.com....... 14

Cuddeback Machining, Inc.
www.cuddebackmachining.com... 34

Cutter & Buck

WWW.CHEXIra.ComM ....ocvveverecieiniee 23
Cutter Equipment
www.cutteronline.com ............. 18,19
Dakota Peat & Equipment
www.dakotapeat.com................... 13
Divots, Inc.
www.divotssand.com.................... 34

Dream Turf Equipment
www.dreamturfequipment.com..... 15

Eagle Parts & Products, Inc
www.eagleproducts.us ................. 35

Ecolawn Applicator
www.ecolawnapplicator.com........ 34

Futures Golf Equipment
www.futuresgolfequipment.com ... 12

Global Turf Equipment
www.globalturfequipment.com ....... 3

Golf Sign Company
WWW.golfSignco.com..........ccceeane. 2

Graden USA, Inc.
WWW.gradenusa.Ccom.................... 23

Harper Industries
www.harperindustries.com........... 34

Jerry Pate Turf & Irrigation, Inc.
www.preowned.jerrypate.com........ 4

Maredo Commercial LLC
www.maredo-bv.com.........cceeuue.. 13

Pomp's Tire Service
WWW.POMPSEre.Com.......ccvevennnen. 27

Porous Pave
WWW.porouspaveinc.com ............. 25

Power Planter, Inc.
www.powerplanter.com................ 34

Repower Specialists, Ltd.
Wwww.repowerspecialists.com......... 7

Reynolds Farm Equipment
www.reynoldsfarmequipment.com 17

RightLine LLC

www.rightlineusa.com .................... 5
Schaeffer's Fuel Additives
www.schaefferoil.com .................. 21
STS Turf

WWW.SEStUI.COM ..o 25
Turf Pride, LLC
www.turfprideusa.com.................. 34
Turf Pride, LLC - Trion
www.turfprideusa.com.................. 17
TurfTime Equipment

www. TurfTimeEg.com.................. 34
UGATE Store
WWW.Ugatestore.Com............ccve. 11
Wilger, Inc.

WWW.WIlger.net ........ccccoevveneennn 24

WW Sod & Equipment, Co.
WWW.expressreel.com.................. 31

EAGLE PARTS & PRODUCTS

FLEET*ORIVING RANGE*SERVICE VEHICLES
WINDSHIELDS COOLER/TRAILERS  ENCLOSURES

BALL PICKERS PHONE CADDIES JOHN DEERE KITS
BALL CAGES MESSAGE HOLDERS & MORE!

EA®TE

Made in America

WWW.EAGLEPRODUCTS.US CALL TODAY 1.888.972.9911

READER COMMENTS

Good morning. | receive Golf Course Trades magazine monthly and enjoy reading
through the articles and searching any equipment that may help our business. You
produce a very informative magazine. And, as part of a past focal article written
about me and my family, | think you all do a wonderful job.

| have just one small observation...

After reading through the article regarding West Bay Club's $4 Million golf course
renovation in the June issue, | did not see that Golf Course Superintendent Tyler
Casey's name mentioned. The General Manager and Director of Golf's name
were mentioned and they were also quoted.

Maybe an oversight or by design. At any rate, it is my opinion that any article
written & produced by any publisher/editor/writer about a golf course renovation,
the Golf Course Superintendent's name should be acknowledged by the source
releasing the story.

This is just more a "heads-up" for future articles as | thinks it's always best to
recognize the people in the trenches who ultimately have the responsibility for
planning, organizing and implementing $4M.

All the best and thanks for your consideration.
Professionally,
Jim Colo, GCS

Naples National Golf Club
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Ready... Willing...
Abell Turf and Tractor

Toro 5800 Multipro Club Car Turf 2’s, refur- Jacobsen LF-570, John Deere 2030 Pro Gator,
Sprayer with low hours! bished... 20 to choose. 4wd! 2WD, refurbished!

Mint! AR-722 with Late Model Toro 1250 Spray- Salsco HP11 rollers, low
under 1000 hrs! ers... fully refurbished hours, 2 to choose!

>

> - e
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Toro 3300 Triflex mowers... 6 Kubota L3301, turf tires, Dakota 440, fully loaded, side Toro 2020 with front plow, rear
to choose, 2015 models with 89 hours! conveyor, blender, spinners, rake, great condition
under 1000 hrs! and vibrator!

PARTS SPECIAL!

John Deere 1200A Carb -- $155
Best Starter prices around... Call to check pricing

or Sala!

5100 2

h.;p;nn-_j

John Deere Aercore 800 lift actuator direct replacement!!!

Only $325 each! Plug and play Late model Toro 5510’s, Fit's any Jacobsen, John Deere,

some with 4WD or Toro machine and utility vehicle
in the mfg.’s color (grey or yellow)

Progressive Pro Flex PTO shafts complete!! Replaces #
521738 ... $560 plus shipping!

Abell Turf Rents!
Toro 648’s, Toro 1298 witrac-
tor, Fairway Verticutters, Mate-
rial Handlers, Greens
Rollers...and much much
more!

Call for details! Arag Sprayer Valves - for Toro, Jacobsen John
Deere Sprayers! Much cheaper than OEM.

TWO LOCATIONS TO SERVE! All major brands available

Canton, GA ¢ Loxahatchee, FL We ship worldwide
Call Franklin Abell
60 Day warranty on all purchases
(678) 296-0822 ) Y on e

Progressive Pro Flex 120 complete blade sets!! Replaces
# 522374 and 522372... $85 plus shipping per set!

Pro Gator Radiator Fans!! Replaces# AM129853...
$175.00 plus shipping!

Leasing and financing available

fabell@abellturf.com

www.AbellTurf.com
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